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methodology

insight summary

1. tobeseen

2. toadllow them a seat at the table

3. todevelop a stronger sense of empathy

4. to put (your brand’s) money where
your mouth is

5. to commit, and communicate, consistently
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dig | collective 2: what do black consumers expect from brands?

dig recruited 9 respondents each, in chicago and los angeles.
markets were chosen according to the needs and preferences of
members of the collective.

all respondents were:
- african american
* between the ages of 25 and 70
« owners of their own homes
« making at least $75k annually

dig conducted 30-45 minute zoom interviews with each of the 18
respondents. dig then presented recommendations for the top 6
respondents and, in collaboration with members of the collective,
chose the final 6 respondents for in-depth interviews and a full
day of filmed observation.

interviews took place via zoom between march 1and 8, 2021,
filmmed observation took place in respondent homes between
march 9 and 14, 2021.
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what do black consumers expect from brands?

] sorry, not included here
not included in this sample

2 tohave aseat at the table
hiring and supporting black employees is a win-win; brands get hard-working
people who can help them modernize their perspective from the inside out.

3 sorry, notincluded here

not included in this sample

4  sorry, not included here
not included in this sample

5 sorry, notincluded here
not included in this sample
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* h&m created a line of children’s clothing featuring jungle themes, and shot images of multicultural child models
wearing the clothing, without considering the implications of some of the imagery. (2018)

“you’ve got to know that you don't
let the black kid wear a t-shirt that
says coolest monkey in the jungle.
that’s (what happens) when you
don’t have black people working
there.” — nneka

a lack of black representation in media
has led to numerous collective cultural
face palm moments over the last several
years, and similar situations seem to occur
throughout corporate america every year.
nonetheless, america is a media-
obsessed culture and black america
would like to see it from the inside.
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dig | collective 2: what do black consumers expect from brands?
what to do?

this is fairly straightforward: hiring comes first. however, the job doesn’'t end once qualified
people are at their computers. they need to feel valued and given access to opportunities for
growth and advancement, which can be difficult in some corporate cultures.

— are racial issues and racism discussed openly in your company culture? if not, what would it
take to make that possible?
— do you have high-level commitment to addressing and correcting racial issues if they arise?

who does this well? nike

nike has repeatedly increased its diversity hiring targets, and has tied executive compensation
to meeting those targets.

heed to know more?

Magic Johnson: 'People want to see America change'
espn | march 3, 2021

magic johnson'’s advocacy for more black coaches and execs in the nba. fundi commented
directly on this issue, saying, “those owners are usually white and don't let outsiders in.”

Working While Black: Stories from black corporate America

fortune | june 16, 2020

details microaggressions against black people in work environments that could be avoided with
adequate representation in c-suite positions.

Study examines why Black Americans remain scarce in executive suites

new york times | 12.9.19

summarizes results of a report, “being black in corporate america,” by the center for talent d
innovation, detailing the difficulties preventing black advancement in american companies.
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https://www.espn.com/nba/story/_/id/30993748/magic-johnson-people-want-see-america-change
https://fortune.com/longform/working-while-black-in-corporate-america-racism-microaggressions-stories/
https://www.nytimes.com/2019/12/09/us/black-in-corporate-america-report.html

