
~ gender isn’t the  foundational cue that it was for other generations ~

gen z and gender 
When it comes to gender, Gen Z reflects a different reality from the generations before 

them: most of their mothers work outside the home, female athletes are increasingly 

prominent, and a woman is running for president.  Within this context, teens aren’t feeling 

the same pressure to let gendered expectations shape their personal outlook. 

– gen z appreciates individuality over prescriptive definitions.

 gen z’s favorite brands facilitate their ability to select exactly the elements that express what they want to say.

– gen z prefers to appear mature and in control (hence, their attraction normcore).

81% of  gen z 

strongly agree that gender 

does not define a person as 

much as it used to, far more 

than any other group.
(source: J. Walter Thompson Innovation Group Study, 2015)

the majority of both girls 

and boys agree that “I don’t 

care what other people think 

about me as a girl/boy, 

I do whatever I like.”

girls - 72%
boys - 57%

(source: Iconoculture Gen Z Survey)

when gen z chooses three 

words to describe themselves 

to someone who doesn’t know 

anything about them and can’t 

see them, they overwhelmingly 

start with their age, their 

hobbies & 
interests.

(source: Iconoculture Gen Z Survey)
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